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Products are the first elements in the marketing strategy combination. 
Determine an enterprise marketing strategy combination, the first to answer the 
question is: enterprise should provide what kind of products and services to meet the 
needs of the market? This is the first thing to solve the problem of product strategy. 
Marketing strategy combination of three factors, the other is based on product 
strategy. So, to get an enterprise survival and development, in a sense, is the key to 
the degree of its products to meet consumer demand. Once the product is not used, it 
is no longer have the value of existence, so this article focuses on the differences of 
yashili infant food marketing strategy research, to look forward to get a better 
marketing services for economic development. 
Guangdong Yashili，the enterprise which has long history in China, large scale, 
highly profit. Researching the marketing of Yashili infant food, to obtain its 
successful strategy and spread it. To promote Chinese infant food to open the 
international and domestic market has a good guidance.                        
 In the study of this topic, first to define the conception of electronic mode and 
infant food of famous brand. Next to analysis the connotation and characteristic of 
the service marketing, to explain three stages in the development of service 
marketing, as well as the significance of marketing mix.     
    To analysis the problems and the causes of Guangdong Yashili by theoretical 
analysis, literature, data analysis, proposed the formulation and implementation 
methods of marketing strategy. Finally, the theory be verificated that enterprises how 
to realize the strategic objectives of the famous brand of infant food. 
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养米粉、婴幼儿奶粉的规模化经营，多方面提高了企业抗市场风险的能力。 
第二节  张氏家族发展历史 













    1988 年，雅士利总结了 1987 年的成功经验，进一步扩大了经销商队伍，
在北京、成都等具有一定规模且信誉可靠的经销单位结成长期稳定的伙伴，并
采取了预付订金的办法。1988 年 10 月举行的 1989 年全国订货用户争先恐后，
合同额达 1.2 亿，预收订金 500 万元。这是雅士利在营销中通路策略的一个重
大突破。到 1995 年底，就已有 2000 多家经销商建立了代理关系，加上零售商，
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